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What we’ll cover

 The role of annual giving in an athletics program

 Who you should solicit

 Best practices for mail, phone, email, social media 

solicitations

 Compelling messaging

 Stewardship



What role does annual giving play?

 Increasing the pipeline of athletics donors

 Retaining current donors



Who should you solicit?

 Past donors to athletics funds

 Former student-athletes

 Parents of current and former student-athletes

 Season ticket holders

 Single ticket buyers

 Everyone! Include an option in all fundraising materials 



So what’s the best way to solicit?

 Utilize all available channels throughout the 

year – mail, phone, email, social media, 

advertising











Call them

 Pre- or post-mailing

 Utilize student-athletes 



Online Solicitations









Splash Pages
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• Add to your athletics home page 
or relevant website

• No cost for most athletics 
websites 

• Use in short windows for your 
important giving dates



Splash Pages

17

December 31, 2015: 21 Donors - $11,560



Splash Pages
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FY16 Fiscal Year End: 22 Donors - $16,116



Social Media Advertising
The Annual Fund for Georgetown Athletics 



Social Media Advertising
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• Why use social media?
• Expand your email reach
• Build awareness
• Reach prospective donors not 

in your base
• Free



Social Media Advertising
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• Social Media Limitations:
• Your time 
• Partnerships
• Varying size/effectiveness of 

audiences



Social Media Advertising
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• Paid Social Media
• Cost-efficient
• You pick your audience
• Simple graphics
• Facebook integrated with 

Instagram



Paid Social Media
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Letterwinners Challenge
• 96 Donors 
• $20,860



Paid Social Media
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Letterwinners Challenge
• 96 Donors 
• $20,860



Paid Social Media
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FY16 Fiscal Year End
• 84 Donors 
• $12,731



Paid Social Media
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Paid Social Media
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Advertising Opportunities



Messaging

 Student message is often better than 

administrative voice

 Aside from athletic success, describe how 

students will develop in the classroom, etc.



Have fun with it!

 Holiday Blitz and auction

 100 Club

 Socks 

 Tech stickers



110% for Georgetown
The Annual Fund for Georgetown Athletics



The Annual Fund for Georgetown Athletics

• Athletics Annual Fund support helps to fund the athletic 
department’s operating budget, as these dollars are used for 
travel, equipment, recruiting, scholarships, salaries and other 
operational costs for all 29 varsity sports
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110% for Georgetown

• Description: In the classroom, the community and competition, 
Georgetown’s 750 student-athletes always give 110%. Will you join 
them?

• Goal: The goal of this initiative is to increase gift amounts (donor 
upgrades) and encourage new and re-activated donor participation, 
thereby increasing the total number of donors and dollars to the 
Athletics Annual Fund. In addition, another goal of this initiative is to 
encourage athletics donors who give for ticket-related purposes to 
make a philanthropic gift above the amount required for the ticket 
benefits they seek.
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110% for Georgetown
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110% for Georgetown
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110% for Georgetown

• FY15: Athletics Annual Fund donors who give 110% or more 
in FY15 will have a chance to win one of four exclusive 
Georgetown Athletics experiences

• FY16: 
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Telling the Story
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110% for Georgetown
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Participation Results

FY15

FY16

2,017

1,890

35.63%

34.43%



110% for Georgetown
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Net Increase in Giving

FY15

FY16

$1.24M

$1.42M



110% for Georgetown
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FY16 Donor Population Participation

Renewed

New

1,019

542

42%

36%

MBB 329 23%



110% for Georgetown
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FY16 Dollar Increase by Donor Population

Renewed

New

$531,263

$700,825

MBB $190,687



Keep ’em coming back

 Thank-you postcard and email

 Tiered benefit levels





Student-Athlete Thank-A-Thon
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Questions?

Matt Altum, Georgetown University

mja47@georgetown.edu

Angela Bartosik, Marquette University

angela.bartosik@marquette.edu


